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Description of study

e KMO 2006 plastics processing trade fair

e Trade Fair Centre Bad Salzuflen, Volker Schitz

e Target interviewees: people working in industry

e Methods: face-to-face, computer aided (CAPI)

e Interviewers: 3 women for 4 days each

e Survey period: 15.03.2006 (Wed.) - 18.03.2006 (Sat.)
e Number of participants: 875




explOr/ar\e Visitor Survey KMO 2006 KMﬂ

wilute for Market Research Kunststoff-Verarbeitungsmesse

Visitor distribution

Multiple answers
possible

31 %

Wed., 15.3.2006 Thur., 16.3.2006 Fri., 17.3.2006 Sat., 18.3.2006

Seite 3
Question 1: On which days did you visit the trade fair? -
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Distance: residence n= 875

58 %

less than 100 km 100 bis 300 km over 300 km
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Question 2: What is the distance between your permanant residence and Bad Salzuflen? -
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Country: residence n= 875

Germany
98%

Other country
2%

Question 3: In which country is your permanent residence?
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German state: residence n= 875

North Rhine-
Westphalia

71,4%

Lower Saxony

Hesse

Baden-Wiirttemberg

Bavaria

Rhineland-
Palatinate

Schleswig-Holstein

other

Question 4: In which federal state do you live?
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Industry sector

Plastics processing

Mechanical engineering

Tooling

Trade / services

Automobile industry / suppliers
Electrical engineering

Plastics utilisation

Chemical industry

Other

45 %

Multiple answers
7 0/0 possible

Question 5: In which industry sector does your company / organisation operate?
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Influence: purchasing

Participates
in decisions
Decision 30%
maker

25%

Gives advice

. 24%
No influence

21%

Question 6: What is your influcence on purchasing and procurement decisions?

n= 872
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Position in the company

Multiple answers
possible

Independent entrepreneur, partnerin a 14,9%
company, self-employed,

Managing director, company officer, board
of management member, upper
management, etc.

Head of department, legal representative

o
Line manager, team leader 24,8%

Other employee 29,3%

Specialist 15,2%

Other

Question 7: What position do you hold in your company or organization?
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Area of responsibility

Manufacturing, production 33,8%

Executive management, business 20,6%
management
Research and development, product 18,4%
design
17,5%

Marketing, sales, advertising, PR

Purchasing, procurement 10,2%

Planning, accounting
Production controlling / quality
management

Multiple answers

Service, maintenance I
possible

Other

Frage 8: In welchem Aufgabenbereich sind Sie tdtig?
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KMO visitor history

KMO 2005 49,8%
KMO 2003
KMO 2002
KMO 2001
KMO 2000
KMO 1999
KMO 1998
KMO 1997
KMO 1996 9,6%

11,5%
11,4%

KMO 1995

Earlier KMO trade fairs (before 1995)
Multiple answers
possible

32,0%

None, this is my first KMO

Question 9: Which other KMO fairs in Bad Salzuflen did you go to?
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Company size n= 868
17,7% 17,1%

1-9 10-49 50-99 100-199 200-499 500-999 1.000- more than
9.999 10.000
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Question 10: How many employees does your company have? -
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KMO international approach n= 860
44,4 %

1 2 3 4 5 6

"Very important” "Totally unimportant”

A a q A-A Seite 13
Question 11: Is it important for future KMOs to attract more international exhibitors and visitors?
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Key conclusions

* 89% of visitors travel up to 300 km to the trade fair.

* 98% of visitors live in Germany.

* 71% of the interviewees live in North Rhine-Westphalia.

* Nearly half the visitors are from the sector of plastics producing.

* More than three quarters of the visitors are involved in purchasing and
procurement!

* A third of the visitors are from the top tier of management.

* More than half the visitors work in production and product development.
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Key conclusions

* Roughly half the visitors came to the KMO 2005.

* Two thirds of the visitors had been to KMOs in previous years; one third were
first-time KMO visitors!

* More than half the interviewees work for companies with more than 100
employees.

¢ Two thirds of the visitors would welcome a more international KMO.

* From the point of view of the explorare institute the survey was carried out in
compliance with accepted sector standards.
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